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         ANTONS 
 

Community Legal Service 
 

                         For Quality Services 
 

We offer a comprehensive range of Legal Services.  
   Conveyancing                        Immigration 
 

  ♦ Sale & Purchase                         ♦ Asylum cases 
  ♦ Right to buy (Council House)    ♦ Asylum Application 
  ♦ Re-Mortgage                               ♦ Judicial Reviews 
  ♦ Assignment of Lease                  ♦ Extensions of Visas 
  ♦ New Lease                                  ♦ Marriage Applications 
  ♦ Licensing Applications              ♦ Work Permits 
  ♦ Contractual Disputes                  ♦ Business Visas 

 

For a fee of £299 for Residential, £599 for Commercial 
excluding vat & disbursement 

   

     Contact -  Mrs Rani Bulathwela  0 7 8 0 8 1 5 8 3 6 0   
       Rohitha – 0  7  9 5 6 5 4 9 4 4 7   Nihal – 0 7 9 3 0 3 1 0 9 6 7  

Vajira – 0 7 8 8 7 8 4 0 2 2 7    

AANNTTOONNSS    SSOOLLIICCIITTOORRSS  
14 Wordsworth House, Wordsworth Parade 

London N8  0SJ 
Tel. 0208 888 6211 Fax 0208 888 1403 

E-mail :  antons . solicitors @ btopenworld . com 

 SOLICITORS 

 

♦ Asylum cases
♦ Asylum Application
♦ Judicial Reviews
♦ Extensions of Visas
♦ Marriage Applications
♦ Work Permits
♦ Business Visas

@gqr n#ñ @QvL
Tyq lhsjdre ldrfhls' f.org meñfKk
yefudagu ;udf.a mqrdfÊrej foiSu Tyqf.a
isrs;hs' Tyq ñ;=rdg iqmqreÿ lhsjdrej
mgka.;af;a h'
“ oeka n,kak''' fï f.or ke;af; fudk

jo lsh,d''' yeufoau ;sfhkjd'''' ke;af;
brhs y|hs ú;rhs'''” Tyq w;l weÕs,s
kjñka ñ;=rdg fmkaù h' 
ta iu.u t;ekg meñKs f.or fiajl
fhla “ uy;af;fhd wo ,sm m;a;= lrkak
or lE,a,laj;a kEfka ” hkqfjka lSh' 
túg lhsjdreldrhd h<s;a fufia lSfõ h'
“ Tkak n,kak wfma f.or ke;af; brhs" 
y|hs" orhs ú;rhs''''”

amwk @n`vn vcny 
mshodi iy .=Kodi ñ;=rka fofofkls' 
oskla l;d ny lrñka hk w;f¾ mshodi"
.=Kodig fufia lSfõh'
“ upx uu biafi,a,du rsudkaâ tlg .sh 
ojfia uf.a ;d;a;d ug lshmq foa ;du;a 
uf.a lfKa /õ ms<s/õ fokjd'”

“ we;a;g @ ;d;a;d tfykï WUg fyd|  
wjjdohla fokak we;s fkao@”

“ wjjdohlau;a fkfjhs ;d;a;d fufyu 
lsõjd'''''”

“   mq;d mshodi uu ys;=fj kE WU;a  
fufya ths lsh,d'''''”

jir .Kkdjla mqrd Y%S,dxlsl ck;djf.a yoj;g

jvd;a iuzmj lghq;= lrk kej$ nvq wdh;khhs

sWsËÚr jygW ëû@k~
♦ g%hsflda - fld<U

50 isrs,a iS fmf¾rd udj;
fld<U 13

¥rl;kh 4 4 8 2 7 0 / 4 3 2 2 3 6

♦♦      g%hsflda - .d,a, ♦♦    g%hsflda - l=reKE.,
i;shla wer i;shla, tkà uilg fojrla 

g%hsflda keënvq ,xldjg hefë' 

osk 17 lska tajd ,xldjg <Xdfë'

555 White Hart Lane
London N17 7RP

Telephone  0 2 0 8   8 8 8   8 7 8 7
Fax 0 2 0 8   8 8 9   5 4 4 5

E-Mail :  trico@tricoshipping . com
keïnvq i|yd mQrAK ëYajdih ;eæh yels wdh;kh

TRICO  
Shipping & Forwarding Ltd 

,kavkfha ckm%sh Y%S,xld wjkay,
jir 1100 l wLKav fiajh

m%KS; wdydr iemhSfï mqfrda.dñfhda 
Buffet Daily £5.00  Weekend £6.50

tjf,au ms<sfh, lrk wdmam" b|swdmam" msÜgq" frdá 
fld;a;=" nqrshdks" ,ïm%hsia yd mrdgd 

W;aij i|yd weKjqà ndr.kq ,efæ'

Tel. 0208 450 9052 / 0208 208 2658
66 Cricklewood Broadway, London NW2 3EP

,sysKshd LIHINIYA

T- 020 8590 6034       Mob. 07859000421

CORGI Registered Central Heating Engineer
Reliable, friendly. Any work not too small. 

l=vd fyda uyd mrsudKfha fyda ´kEu 
fikag%,a ySçx ld¾hhla i|yd úuikak'
oCI" tfukau úYajdijka; fiajh
kdu,a Namal - 0 7 9 5 8 7 2 0 9 1 2

afolu fldglruq
we,ka fldKavh lmd.ekau i|yd
ykaosfha ndn¾ idmamqj fj; .sfhah'
fldKavh lmkakg jdäjk iEu
flfkla iu.u bjla njla ke;=j
l;d lrk ndn¾ jpd,fhl= f,i
m%isoaOh' ;udf.a jdrh meñKs úg
we,ka f.dia mqgqfõ ys|.;af;ah'
ndnrA : i¾ fldg lrkjo@
we,ka : Tõ folu''''
ndnrA : fudllao i¾ folu lsõfj
we,ka : folu lsõfj fldKafvhs 

;uqfif. l;djhs

oS¾> jhig fya;=j@
uy¨ ksjdifha ;u 108 jeks
Wmkaoskh iurñka isá mqoa.,fhl=
yuqùug mqj;am;a jd¾;dlrefjla
meñKsfhah'
jdrA;dlre: Tn wjqreÿ 108 la jeks 

oS¾> ld,hla cSj;aùug ryi 
fudllao@

uy,a,d: ux ys;kafk ux wjqreÿ 108 
lg l,ska bmÿKq ksid 
fjkak we;s'''''

oS¾> cSú;hlg uq,
;kslvfhl= jQ ieïika ;u
ffjoHjrhd yuqùug meñKs oskl
Tyqf.ka fufia weiSh' 
“ fvdlag¾ oS¾> ld,hla cSj;afjkak  
úoshla keoao'''''@ ”

“ lidohla n|skjd''''t;fldg yrs ”
“ ta lshkafk fvdlag¾ lido n|sk  
msrsñ oS> ld,hla cSj;afjkjo'''''@ ”

“ lidohla nekaou fjkafk
oS¾>ld,hla cSj;afjkak ;shk
wdidj ke;=j hkjd'''''”

fõ.h uekSu
jhia.; mqoa.,fhla fõ.fhka rsh
meoùfï jrog Widúhg bosrsm;a lr
isáfhah' kvqldrhd Tyqf.ka fõ.fhka
rshmojkakg fya;=j l=ulaoehs weiSh' 
“ uu yeu fohlau lrkafk fõ.fhka ”
uy,a,d ms<s;=re ÿkafkah' “ weúoskafka
fõ.fhka'''' l;dlrkafka fõ.fhka'''''''
kdkafk fõ.fhka'''''' yskdfjkafk
fõ.fhka'''''' yeufoau lrkafk
fõ.fhka'''''' uu tfyu ;uhs''''''”
“ yrs ug f;afrkjd''''” úksiqrejrhd
lSh' “ fyd|hs wms n,uq hqIau;d
fldmuK fõf.lska cSúf;a b;srs ldf,
ysf¾ .;lrkjo lsh,d''''”

The London Branch of the Sri
Lanka Tourism Promotion
Bureau activated a campaign
under the rebranding exercise at
key destinations world over,
where 27 taxi cabs were brand-
ed with images depicting Sri
Lanka. The creative execution
depicts the new branding that
will advertise the resplendent
isle throughout the world. 

Previous research suggests
that on average 152 people per
day travel in a taxi cab, and one
can conclude that for every pas-
senger travelling in each cab,
the cab is viewed at least 250
times more, said Director, UK
& Ireland, of the Sri Lanka
Tourism Promotion Bureau,
Sanjika Perera. Taxi advertise-
ments are easier to read because
they are eye-level, he further
added Based on the above fig-
ures each cab will carry an
average of 54,112 passengers
per year giving the opportunity
to have direct access to a cap-
tive audience and thus promote
Sri Lanka, with a highly per-
sonal touch. 

Moreover, taxi-cabs are on
the road on all 24 hours of the
day, 7 days of the week, giving
24 hour mobile media aware-
ness, unlike buses, radio, televi-
sion, etc. 

In addition to branding the
cabs, Sri Lanka Tourism had an

an information session with the
drivers enabling them to discuss
the destination with passengers.
This gives a favourable advantage
as research indicates that over
85% of the population speak to
the taxi driver on a journey. 

Creating the demand for the
destination is the need of the hour
and such campaigns are consid-
ered to be of high impact, but low
cost. The new strategy is to
increase the demand and aware-
ness for the destination and there
are several plans to launch inno-
vative advertising campaigns in
the key markets.
Y%S,xldfõ ixpdrl jHdmdrh
hqfrdamShhka w;r ckm%sh lsrSfï
wruqfKka hq;=j kj m%pdrl
jHdmdrhla Y%S,xld ixpdrl uKav
,fha ,kavka YdLdj u.ska <ÕoS
wrUd we;' ,kavka k.rh ;=<
Odjkh jk gelais r: 27l msg;
yd we;=<dka;fhys Y%S,xldfõ ckm%sh
ia:dkhka ys o¾Ykhka mska;drelr
we;s nj ,kavka k.rfha iersirk
whg oeka oel .kakg yelsh' 

ojilg idudkHfhka u.Ska 152
la leí r:hl .uka.kakd nj;a" ta
wkqj jirlg tu r:fha 54,112
fofkl= .ukalrkakg yels nj;a
.Kka n,d we;' gelais r:fha we;s
m%pdrl oekaùu weia uÜgug m%o¾
YKh jk ksid thg myiqfjka
ckhdf.a wjOdkh fhduqjk neúka
fuu l%uh ,xld ixpdrl jHdmdrh
m%p,s; lsrSug jvd;a iqÿiq nj
,kavka YdLdfõ woyihs'      

London cabs to prmote Sri Lanka’s tourism
wfma  ixpdrl  jHdmdrh  kxjkakg  ,kavka  gelais  

fï f;a o@ fldams o@
Wfoa wdydrh .ekSug meñK isá jHdmdrslhd fydag,fha lEu
îu .ek b;d wi;=gg m;aj isáfhah' f;a fldamamfha W.=rla ìõ
iekska Tyq fõg¾g wË.eiSh'
jHdmdrslhd: fudkjo ´hs fï crdj''' fï f;a o'''@ fldamso'''@
fïgrA : wehs i¾ tfyu weyqfj''''@
jHdmdrslhd: fïl ;kslru nQñf;,a ryhs''''
fïgrA: wd''' nQñf;,a ry kï ta f;a ;uhs''''' fufya fldams 

jd¾ksia ryhs i¾ ''''


